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Notes: 1.  All questions are compulsory.
2. All questions have equal marks.

1. Define Rural Marketing and Explain the characteristics of rural marketing. 16
OR
Explain the concept of Rural markets and Buying characteristics of rural markets.
2. Which are the factors influencing rural consumers? 16
OR
Which are the factors affecting consumer behaviour: Cultural, Social and Technological?
3. What is the product strategy for the rural market from an Indian perspective? 16
OR
What are the pricing strategies of Rural Market?
4. What are the key drivers of organized retailing in the rural market. 16
OR

State the significance of innovation in rural markets.

5. Write short note:
1) Rural Demand. 4
2)  Cultural environment of rural markets. 4
3) Role of cooperative in rural market. 4
4) Intervention of information technology in rural market. 4
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1. TTETOT fordur QT s SATTOT TTeftor ferqurr=it AfTee T . 16
fea

2. TTHIT TTEehia ShI0Td SEeh THTe ZTehdTd? 16
feRar

3. R GBI TTEIT STSTRTETS! SeaTe 0T e 37182 16
fehar
TTET TSI ST fhwre NoT iy STRa?
4. YO SIS ST FHfeq forenres forshier e =Teten 1o 31T, 16
e
TTHTOT STRUSATS T IshHT=! Fecd |,
5. wifere fevauft forar,
1) Tt grTef, 4
2) O] SRS AR feh ATaTaro. 4
3)  TITHIOT SIS S TEshir=it yiferent 4
4)  UTHI SIS S Hfee! SR gEaay 4
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